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Ladies and Gentlemen,

We cannot imagine our life today without vehicles,
buses and vans and we cannot imagine a modern and
competitive economy without the automotive industry.

We believe in the rationale behind a regular orga-
nization of a large automotive forum for meetings of
manufacturers, traders and consumers.

cipation in the fair opens many doors

constitute the most effective tools for direct communi-
cation on the market. We leave at your disposal our
experience, organizational skills and contacts with the
European automotive market. You are cordially invited
to participate in Poznan Motor Show 2003.

Janusz Mazurczak

Manager of Project Team A3
Poznan Motor Show has been part of the automoti-
ve industry for 10 years. The industry has seen many
successes during that time and could not avoid serious
difficulties recently.

All this has been reflected in consecutive editions of
our common event. The trade show gave a true and
distortion-free picture of your industry. It will remain
such a picture and we all hope that it will be brighter
and more colourful thanks to the upcoming improve-
ment of the economic situation.

We should use the opportunities. Active players will
be successful while the price for giving up may be high.
Please bear in mind the opportunities created by trade
shows. Modern trade shows — the shows of the 21st
century are an element of a marketing strategy and

O Eubl{ 18 facts and forecasts

Sales [

Over 206,000 new passenger cars were sold in Poland
in the first eight months of 2002. According to market
analysts and some importers, this data marks the
beginning of more optimistic trends in the industry
after a two-year low economic cycle.

Investments

The cumulative value of direct investments in the Polish
automotive industry reached USD 5.4 billion by the end of
2001 - this constituted 10% of the total capital invested in
Poland in that period. The following concerns dominated
among the investors: Fiat, Daewoo, General Motors, Isuzu
Motors, Volkswagen and Delphi Automotive Systems.

The sales of parts to passenger cars have increased
five fold in Poland over the last four years (since 1996)
—in 2000 sales reached PLN 7.7 billion, which is 27%
of the total sales in the automotive industry.

The world’s most powerful tyre manufacturing companies
located their manufacturing plants in Poland: Bridgesto-
ne/Firestone — in Poznan, Goodyear — in Debica, Michelin
— in Olsztyn. The production includes tyres for all types of
passenger cars in the world and most types of trucks and
bicycles. The products from the Poznan and Debica plants
are purchased by Fiat and Opel, tyres from Olsztyn are
used by Fiat, Opel and Volkswagen.

The Polish market absorbs two fifths of all the new
tyres sold in Central Europe — states the French con-
cern Michelin in its report. It is thus the largest market
in the region — within 22 countries ranging from the
Baltic states up to the former Yugoslavia. Poland’s role

The American concern Delphi Automotive Systems has l
seven manufacturing plants and a technical centre in

Poland. Isuzu Motor Polska located its diesel engine manu-
facturing plant in Tychy. Toyota invested EUR 100 million in
the construction of a gear box manufacturing plant in Wat-
brzych. Planned investment in the Watbrzych manufactu-
ring plant includes EUR 300 million.

in the region is similar to that of Germany in Western
Europe. Long- and medium-term forecasts are

optimistic. According to forecasts and analyses,
customers will choose tyres of well known brands

more and more frequently. I




Poznai Motor Show 2002

Welcome!

Application deadline: 7 January, 2003

Exhibition area rental prices

Area type Measurement

unit applications submitted
before after
deadline deadline
indoors,
undeveloped — 1m 58 72
ground floor
indoors,
undeveloped — 1m? 36 50
first floor
open grounds
1m 26 32
For exhibitors ordering an area over 300 m 10% discount

(on the total area price)

Net price in EUR for

Information:

Project Team A3

phone: +48/ 61/ 869 25 75
fax +48/ 61/ 869 29 53
e-mail: pms@mtp.com.pl
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| Choose tested solutions

of companies consider trade shows as the best place to
demonstrate their market presence
(Trade Fair Function and Potential Analysis, AUMA - EMNID Institute, Germany)

of companies consider trade shows as the best place to
exchange and collect market data
(Trade Fair Function and Potential Analysis, AUMA - EMNID Institute, Germany)

of companies claim that trade shows are the best place to
create relations with current and prospective customers
(AEO Benchmark Research, Great Britain)

of companies consider trade shows as the best place to find out
about their customers’ wishes
(Trade Fair Function and Potential Analysis, AUMA - EMNID Institute, Germany)

of companies claim that fairs are the best place to influence
the final purchasing decision

(CEIR Research Report PE I, USA)

of companies claim that trade shows are the best place to
present the advantages of their products and services
(AEO Benchmark Research, Great Britain)

W This is the only trade show in
Poland that is significant for us. Its
size, prestige and the organizer’s
experience constitute a guarantee
rat our corporate objectives will be
Wttained. We think that direct
contact with a product and with a
person that presents it “live” is the
basis for creating a good corporate
image in the eyes of our customers.
What is also significant is the fact
that the products may be presented
against the background of our
competitors. Good brand devices
are not afraid of such
confrontation. The quality of our
products is confirmed by the PIF
Gold Medal won during the 2002
edition of the fair. This prestigious
award will give us significant
support in the promotion of our
products.

Ryszard Kios
Technical Director
Best Products Sp. z o.0.

W The Poznar fair has always been
the most important trade show in
Poland. Participation in it is a
matter of prestige. Customers
expect our presence at the show
although the times are over when
contracts were concluded during
fairs. We strengthen the image of a
robust and well positioned
company through our regular
participation in trade shows.
Numerous visits of prospects from
Russia, the Ukraine and Belarus
were a nice surprise during this
year’s edition of the show.

Aurelia Kaczmarek
Manager

Marketing Department
WIX-FILTRON Sp. z o.0.
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passenger and transport vehicles ¢ buses
» motorcycles * specialist vehicles  workshops and
service stations e engines, spare parts « fuels, oils

« tyres, paints, accessories * tools  vehicle cleaning
substances

A show full of events

. premieres
press conferences
special expositions: “Nostalgia”,
“Tuned vehicles”
car lottery for the audience
3rd Festival of Automotive Commercials
“Och! Car”

l specialist conferences and seminars
Workshop Forum

. PIF Gold Medal Competition
results announcement for: “Car Premiere 2001”
“Truck of the Year 2001” and “Golden Board 2001”

+ exhibitors: 839 companies from 23 countries
» exposition: 51,087 m? * audience: 88,358 persons
* accredited journalists: 1,098



IECRUREI @ choose the best offer

The Poznan International Fair is the most modern trade

fair centre in Poland. Professional staff and
comprehensive services guarantee great comfort for
fair participants. A modern infrastructure fulfils all the
expectations of both exhibitors and visitors.

110,000 square metres of exhibition area in pavilions
and 35,000 square metres of open exhibition space
create great opportunities. Air-conditioning, access to
the Internet at the stand, space that enables any stand
arrangement, a modern conference centre — it's a
standard in Poznan.

If our customers plan to organise a professional
meeting — we offer a conference centre with twelve
well equipped rooms and total capacity amounting to
2,500. We also offer the services of our press centre.

Each year we receive thousands of exhibitors and
hundreds of thousands of visitors. We offer over 40
specialist trade shows devoted to the most important
industries within the modern economy. Check us in the
annual reports of the Polish Trade Fair Corporation and
the FKM Society for Voluntary Control of Fair and
Exhibition Statistics.

Poznan International Fair Ltd.
Glogowska 14, 60-734 Poznan

phone: +48/ 61/ 869 25 92, 869 20 00
fax +48/ 61/ 866 58 27

e-mail: info@mtp.com.pl

PIF Representative Office

Trgbacka 4, 00-074 Warszawa

phone : +48/ 22/ 828 99 44, fax +48/ 22/ 827 07 59
e-mail: delegatura@mtp.com.pl

PIF Office in the Province of Silesia
Plesiniski-Jan

Consulting, mediation, trade, business services

Laryska 4, 41-404 Myslowice 4 (Brzezinka)

phone /fax +48/ 32/ 223 70 17, 223 72 29, 223 72 30
e-mail: office@plesinski.pl =
PIF representatives abroad

Germany .

IMAG Internationaler Messe- und Ausstellungsdienst GmbH
Postfach 82 05 40, D-81 805 Minchen, Germany

phone +49/ 89/ 949 220

fax +49/ 89/ 949 22 350
e-mail: imag@imag.de

Great Britain

JC EXHIBITIONS Ltd.

3 Priors Close, Histon, Cambridge CB4 9HX, Great Britain
phone +44/ 1223/ 23 39 52

fax +44/ 1223/ 23 45 37

e-mail: enquires@jcexhibitions.com

USA, Canada

JC EXHIBITIONS Inc.

14652 Quail Trail Circle
Orlando, FL 32837-7085 USA
phone/fax +1/ 407/ 857 64 50
e-mail: jcexhibitions@aol.com

Taiwan

CHAN CHAO INTERNATIONAL Co., Ltd.

3F No. 185, Kangchien Road, Nei-Hu Dist,

Taipei, Taiwan .
phone +886/ 2/ 2659 6000

fax +886/ 2/ 2659 7000

e-mail: exfdp@mail.chanchao.com.tw

Hungary

Gregorian Kereskdelmi é Szolgaltat6 Bt.
Réna u. 129/B, H-1145 Budapest, Hungary
phone/fax +36/ 1/ 222 46 44

e-mail: gregorian@gregorian.hu

Ukraine

The Lviv Chamber of Commerce and Industry
Stryiskyi Park 14, 79011 Lviv, Ukraine
phone/fax +380/ 32/ 276 46 11

e-mail: lcc@cscd.lviv.ua

Information offices

Ukraine

Promotion Agency Aleksander Baranowski
Kwitnewyj 6/70, Kijev 25, Ukraine
phone/fax +380/ 44/ 228 99 68

e-mail: b1@i.com.ua

Belarus

Center of Enterpreneurship Supporting

21st Century Center

Serafimowicza 11/114, 220033 Minsk, Belarus
phone/fax +375/ 172/ 308 618, 273 085

- Wiecej informacji znajdg Panstwo na stronie

l . http:// www.mtp.com.pl
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We would like to obtain free of charge
information about Poznain Motor Show 2003
| for exhibitors

M for visitors (two months before the event)

Migdzynarodowe Targi Poznanskie Sp. z 0.0.
Zespot Organizacji Targow A3

Gtogowska 14

60-734 Poznan, Poland
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